
Question # 1 of 15 ( Start time: 12:22:49 AM )  Total Marks: 1 
In creating research questionnaires, which of the following is good advice for research 
specialist to follow? 
Select correct option: 
Use care in the wording and ordering of questions 

 Questions do not have to be arranged in a logical order 
 Ask personal questions in the middle of the instrument 
 Avoid eye contact as it may confuse the respondents 
Question # 2 of 15 ( Start time: 12:23:35 AM )  Total Marks: 1 
Which of the following management is responsible for setting the company’s mission, 
objectives, broad strategies and policies? 
Select correct option: 
Top management 

 Middle level management 
 Low level management 
 Functional management 
 Top management is responsible for setting the company’s mission, objectives, broad 
strategies, and policies. 
Question # 3 of 15 ( Start time: 12:24:37 AM )  Total Marks: 1 
Following are the elements of the marketing mix EXCEPT: 
Select correct option: 
 Distribution 
 Product 
Target market 

 Pricing 
Question # 4 of 15 ( Start time: 12:25:17 AM )  Total Marks: 1 
This systematic collection and analysis of publicly available information about 
competitors and developments in the marketing environment is very useful. What is it 
called? 
Select correct option: 
 Marketing data 
Marketing intelligence 
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 Web Master 
 Secondary data 
Question # 5 of 15 ( Start time: 12:26:19 AM )  Total Marks: 1 
Which one of the following networks refers to the key drivers of the new economy? 
Select correct option: 
 Intranet & extranet 
 Extranet & internet 
 Intranet & internet 
 Intranet, extranet & internet 
http://www.zainbooks.com/books/marketing/principles-of-marketing_7_marketing-
challenges.html 
Question # 6 of 15 ( Start time: 12:27:48 AM )  Total Marks: 1 
Which one of the following step is the first step of research? 
Select correct option: 
 Defining the problem and research objectives 
 Developing the research plan 
 Implementing the research plan 
 Interpreting and reporting the findings 
Question # 7 of 15 ( Start time: 12:29:03 AM )  Total Marks: 1 
Which one of the following is NOT a part of marketing channel firms (intermediaries)? 
Select correct option: 
 Physical distribution firm 
 Marketing service agency 
 Financial intermediary 
 Stock exchange 
Question # 8 of 15 ( Start time: 12:29:33 AM )  Total Marks: 1 
A state of "felt deprivation" in human is called: 
Select correct option: 
 Want 
 Demand 
 Value 
 Need 
Needs: Human needs are the most basic concept underlying marketing. A human 
need is a state of felt deprivation. 
Question # 9 of 15 ( Start time: 12:30:07 AM )  Total Marks: 1 
In the Boston Consulting Group approach, which one of the following measure provides 
a measure of market attractiveness 
Select correct option: 
 Relative market share 
 BCG matrix 
 Business portfolio 
 Market growth rate 
Business Portfolio: The best business portfolio is the one that best fits the company’s 
strengths and weaknesses to opportunities in the environment 
Question # 10 of 15 ( Start time: 12:30:46 AM )  Total Marks: 1 
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Person’s pattern of living as expressed in his or her psychographics represents which one 
of the following concepts? 
Select correct option: 
 Personality 
 Culture 
 Lifestyle 
 Motive 
Question # 11 of 15 ( Start time: 12:31:18 AM )  Total Marks: 1 
Which one of the following sets represents 4 C’s of the marketing mix? 
Select correct option: 
 Customer Solution, Cost, Convenience, Communication 
 Customer, Cost, Convenience, Comfort 
 Convenience, Communication, Coverage, Cost 
 Cost, Coverage, Communication, Consultancy 
Question # 12 of 15 ( Start time: 12:31:45 AM )  Total Marks: 1 
When the requirements associated with a new-task purchase are changed the second or 
third time, this is called which of the following purchase? 
Select correct option: 
 Modified rebuy purchase 
 Contractual purchase 
 Straight rebuy purchase 
 Negotiated rebuy purchase 
Question # 13 of 15 ( Start time: 12:33:11 AM )  Total Marks: 1 
Winning a new customer is usually more costly than retaining an existing customer. How 
much time it is costly? 
Select correct option: 
 5-10 times 
 10-15 times 
 15-20 times 
 20-25 times 
Question # 14 of 15 ( Start time: 12:34:16 AM )  Total Marks: 1 
Which of the following is a physical, concrete product that you can touch? 
Select correct option: 
 A service 
 A good 
 An idea 
 A philosophy 
Question # 15 of 15 ( Start time: 12:35:32 AM )  Total Marks: 1 
Culture is the most basic cause of a person's wants and behavior. On which basis it is 
divided into subcultures? 
Select correct option: 
 Personality characteristics of a consumer 
 The motives that people have for their behavior 
 Shared value systems based on common life experiences 
 Geographic regions and income levels 
Question # 1 of 15 ( Start time: 12:47:08 AM )  Total Marks: 1 
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Which one of the following networks refers to the key drivers of the new economy? 
Select correct option: 
 Intranet & extranet 
 Extranet & internet 
 Intranet & internet 
 Intranet, extranet & internet 
Question # 2 of 15 ( Start time: 12:47:20 AM )  Total Marks: 1 
If Nike needs to survey retailer’s attitudes on the availability of product literature in 
athletic shoe shops and needs the results within four working days, Nike will probably 
use what kind of survey? 
Select correct option: 
 Mail interviewing 
 Telephonic interview 
 Computer interviewing 
 A personal interview 
Question # 3 of 15 ( Start time: 12:48:08 AM )  Total Marks: 1 
Buy goods and services for further processing or for use in their production process refers 
to which of the following markets? 
Select correct option: 
 Reseller markets 
 Government markets 
 International markets 
 Business markets 
Business markets (buy goods and services for further processing or for use in their 
production process). 
Question # 4 of 15 ( Start time: 12:48:57 AM )  Total Marks: 1 
“Outside-in” perspective focus on which of following philosophies? 
Select correct option: 
 Product 
 Satisfaction 
 Sales 
 Promotion 
 The marketing concept takes an “outside-in” perspective (focuses on customer needs, 
values, and satisfactions). 
Question # 5 of 15 ( Start time: 12:49:42 AM )  Total Marks: 1 
A market or an organization where a specific market plan is developed for each specific 
market or customer refers to which of the following organizations? 
Select correct option: 
 Functional organization 
 Geographic organization 
 Product management organization 
 Customer management organization 
 A market or customer management organization where a specific market plan is 
developed for each specific market or customer. 
Question # 6 of 15 ( Start time: 12:50:39 AM )  Total Marks: 1 
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When the purchasing manager of ABC Company buys material and thread, he considers a 
variety of factors. Which one of the following is LEAST likely to concern the buyer in 
the purchase decision? 
Select correct option: 
 Does the quality of the goods meet company specifications? 
 Does the supplier also sell to my competitors? 
 Does the supplier consistently deliver on time? 
 Does the price meet the company budget requirements? 
Question # 7 of 15 ( Start time: 12:51:18 AM )  Total Marks: 1 
Due to advancement in connecting technology, world is becoming 
Select correct option: 
 Global City 
 Global Village 
 Global Town 
 None of the above 
 World is becoming global village due to advancement in the connecting technologies 
Question # 8 of 15 ( Start time: 12:52:42 AM )  Total Marks: 1 
Sampling requires the answer to three questions. Which of the following is an 
inappropriate one? 
Select correct option: 
 Who is to be sampled (what sampling unit)? 
 How many people should be surveyed (what sample size)? 
 Why should they be sampled (justification)? 
 How should the people be chosen (what sampling method)? 
Question # 9 of 15 ( Start time: 12:53:13 AM )  Total Marks: 1 
Which one of the following a NOT part of cultural factors? 
Select correct option: 
 Culture 
 Subculture 
 Social class 
 Groups 
Cultural factors exert the broadest and deepest influence on consumer behavior. The 
marketer needs to understand the role played by the buyer's culture, subculture, and social 
class. 
Question # 10 of 15 ( Start time: 12:54:12 AM )  Total Marks: 1 
During shopping in a market, a girl sees a new diet cola. She picks up a six-pack to take 
home and try. This purchase is indicative of which one of the following decision making? 
Select correct option: 
 Low-involvement 
 High-involvement 
 Enduring 
 Perceived 
Question # 11 of 15 ( Start time: 12:55:43 AM )  Total Marks: 1 
Which one of the following is a part of 4 C’s? 
Select correct option: 
 Consumer 
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 Company 
 Convenience 
 Competitors 
Question # 12 of 15 ( Start time: 12:56:09 AM )  Total Marks: 1 
Collecting, analyzing and interpretation of data refer to which of the following concepts? 
Select correct option: 
 Marketing research 
 Marketing intelligence 
 Marketing information 
 Marketing knowledge 
 Marketing research is the systematic design, collection, analysis, and reporting of data 
and findings relevant to a specific marketing situation facing an organization. 
Question # 13 of 15 ( Start time: 12:57:24 AM )  Total Marks: 1 
There are three decision involved in designing a sample. Which of the following is NOT 
a part of sample designing? 
Select correct option: 
 Sampling unit 
 Sampling size 
 Sampling procedure 
 Sampling cost 
 Designing a sample calls for three decisions: 
a. Who is to be surveyed (what sampling unit)? 
b. How many people should be surveyed (what sample size)? 
c. How should the sample be chosen (what sampling procedure)? 
Question # 14 of 15 ( Start time: 12:58:08 AM )  Total Marks: 1 
Which of the following sets refers to the sequence of marketing management functions? 
Select correct option: 
 Control – implementation – market planning 
 Market planning – control – implementation 
 Implementation – control – market planning 
 Marketing planning – implementation - control 
Question # 15 of 15 ( Start time: 12:58:52 AM )  Total Marks: 1 
ABC Company launched new mobile phone and tested it in current market. XYZ 
Company is considering which of the following strategies? 
Select correct option: 
 Product development 
 Market development 
 Diversification 
 Market penetration 
 Product development: A strategy for company growth by offering modified or new 
products to current market segments. 
Question # 1 of 15 ( Start time: 01:09:47 AM )  Total Marks: 1 
A person’s buying choices are further influenced by four major psychological factors. 
Which is NOT one of these factors? 
Select correct option: 
 Motivation 
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 Perception 
 Habitual buying behavior 
 Learning 
A person's buying choices are further influenced by four major psychological factors: 
motivation, perception, learning, and beliefs and attitudes. 
Question # 2 of 15 ( Start time: 01:11:13 AM )  Total Marks: 1 
Which one of the following option is true for the core marketing concept? 
Select correct option: 
 Needs 
 Wants 
 Demands 
 All of the given options 
Core Marketing Concepts: 
1. Needs, wants, and demands 
Question # 3 of 15 ( Start time: 01:11:41 AM )  Total Marks: 1 
Which one of the following networks refers to the key drivers of the new economy? 
Select correct option: 
 Intranet & extranet 
 Extranet & internet 
 Intranet & internet 
 Intranet, extranet & internet 
Question # 4 of 15 ( Start time: 01:11:53 AM )  Total Marks: 1 
Following activities are the part of marketing process EXCEPT which of the following? 
Select correct option: 
 Analyzing marketing opportunities 
 Selecting target markets 
 Developing the business portfolio 
 Managing the marketing effort 
The marketing process consists of analyzing marketing opportunities, researching and selecting 
target markets, designing marketing strategies, planning marketing programs, and organizing, 
implementing, and controlling the marketing effort. 
Question # 5 of 15 ( Start time: 01:13:23 AM )  Total Marks: 1 
In case of an intense competition there are a number of manufacturers and buyers who 
have more options for product switching. Which one of the following forces represents 
it? 
Select correct option: 
 Threat of new entrants 
 Bargaining power of buyers 
 Bargaining power of suppliers 
 Rivalry among competing firms 
Question # 6 of 15 ( Start time: 01:13:56 AM )  Total Marks: 1 
Currently, you arrange group discussion to find why your brand is not successful in the 
current market. So what type of contact method you are using for taking information? 
Select correct option: 
 Personal Interviewing 
 Telephonic Interviewing 
 Computer Interviewing 
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 Mail Questionnaires 
Question # 7 of 15 ( Start time: 01:15:27 AM )  Total Marks: 1 
Gathering of primary data by asking questions from concern people about their 
knowledge, attitudes, preferences and buying behavior refers to which of the following 
research? 
Select correct option: 
 Causal research 
 Observational research 
 Experimental research 
 Survey research 
Survey research is the gathering of primary data by asking people questions about their 
knowledge, attitudes, preferences, and buying behavior. 
Question # 8 of 15 ( Start time: 01:16:18 AM )  Total Marks: 1 
Unique psychological characteristics that lead to relatively consistent and lasting 
responses to one’s own environment refers to which one of the following? 
Select correct option: 
 Belief 
 Culture 
 Personality 
 Self-awareness 
Question # 9 of 15 ( Start time: 01:16:38 AM )  Total Marks: 1 
Which one of the following is NOT a part of industry structure analysis? 
Select correct option: 
 Buyers 
 Sellers 
 Entry/exit barriers 
 Competitor 
Question # 10 of 15 ( Start time: 01:17:10 AM )  Total Marks: 1 
A well designed marketing information system (MIS) begins and ends with which of the 
following? 
Select correct option: 
 User 
 Vendor 
 Company 
 Competitors 
Question # 11 of 15 ( Start time: 01:17:23 AM )  Total Marks: 1 
Ratio of new entrants in the industry refers to which one of the following option? 
Select correct option: 
 Threat of new entrants 
 Bargaining power of buyers 
 Bargaining power of suppliers 
 Rivalry among competing firms 
Question # 12 of 15 ( Start time: 01:17:47 AM )  Total Marks: 1 
Which of the following is a physical, concrete product that you can touch? 
Select correct option: 
 A service 
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 A good 
 An idea 
 A philosophy 
Question # 13 of 15 ( Start time: 01:17:58 AM )  Total Marks: 1 
How many forces are in a Porter’s model of competition? 
Select correct option: 
 Three 
 Four 
 Five 
 Six 
Question # 14 of 15 ( Start time: 01:18:09 AM )  Total Marks: 1 
Systematic and scientific approach of getting information refers to which of the following 
approaches? 
Select correct option: 
 Marketing survey 
 Marketing intelligence 
 Marketing research (review) 
 Marketing study 
Question # 15 of 15 ( Start time: 01:19:37 AM )  Total Marks: 1 
Large number of manufacturers and greater number of product variety increases 
Select correct option: 
 Bargaining power of buyers 
 Bargaining power of suppliers 
 Rivalry among the competitors 
 Threat of substitute 
Rivalry Among Competing Firms in Industry: Larger number of the manufacturers and 
greater number of product variety increases 
Question # 1 of 15 ( Start time: 01:42:54 AM )  Total Marks: 1 
Advertising agencies are an example of which of the following marketing intermediaries? 
Select correct option: 
 Insurance companies 
 Financial intermediary 
 Marketing services agency 
 Physical distribution firm 
Question # 2 of 15 ( Start time: 01:43:19 AM )  Total Marks: 1 
Most organizational purchase decisions are made by which of the following categories? 
Select correct option: 
 A team of purchasing agents 
 A firm's buying centre 
 Inventory control personnel 
 The sales force 
Question # 3 of 15 ( Start time: 01:43:56 AM )  Total Marks: 1 
Which one of the following represents large growing kid and teen market? 
Select correct option: 
 Baby boomers 
 Generation-X 
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 Generation-Y 
 Echo boomers 
Question # 4 of 15 ( Start time: 01:44:24 AM )  Total Marks: 1 
Mr. ABC examined his firm's recently completed market attractiveness-business position 
model; he finds that the firm's biscuit unit is low on both dimensions. Which one of the 
following strategies would this placement dictate? 
Select correct option: 
 Invest 
 Harvest 
Divest 
Maintain 
Question # 5 of 15 ( Start time: 01:45:00 AM )  Total Marks: 1 
Open-ended questions are especially useful in which of the following research when the 
researcher is trying to find out what people think but not measuring how many people 
think in a certain way? 
Select correct option: 
 Causal research 
 Observational research 
 Experimental research 
 Exploratory research 
Open-end questions are especially useful in exploratory research, when the researcher is 
trying to find out what people think but not measuring how many people think in a 
certain way. 
Question # 6 of 15 ( Start time: 01:46:12 AM )  Total Marks: 1 
A person’s buying choices are further influenced by four major psychological factors. 
Which is NOT one of these factors? 
Select correct option: 
 Motivation 
 Perception 
 Habitual buying behavior 
 Learning 
Question # 7 of 15 ( Start time: 01:46:28 AM )  Total Marks: 1 
The Students Union is buying office equipment. For a supplier, the Students Union is an 
example of which one of the following markets? 
Select correct option: 
 A producer market 
 A reseller market 
 An institutional market 
 A government market 
Question # 8 of 15 ( Start time: 01:47:57 AM )  Total Marks: 1 
The network that connect people within a company to each other and to the company 
network reflect which of the following technologies? 
Select correct option: 
 WAN 
 Intranet 
 Extranet 
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 Internet 
Question # 9 of 15 ( Start time: 01:49:22 AM )  Total Marks: 1 
Relationship marketing is an integral part of which type of marketing philosophy? 
Select correct option: 
 Customer and marketing philosophy 
 Product philosophy 
 Production philosophy 
 Selling philosophy 
http://wps.pearsoned.co.uk/ema_uk_he_kotler_prinmark_4/27/7111/1820499.cw/content/
index.html 
 Question # 10 of 15 ( Start time: 01:50:56 AM )  Total Marks: 1 
The consumer can obtain information from any of several sources. Which is NOT one of 
these sources? 
Select correct option: 
 Personal 
 Commercial 
 Attitude 
 Public 
Question # 11 of 15 ( Start time: 01:52:22 AM )  Total Marks: 1 
Which one of followings is not a positioning task 
Select correct option: 
 Identify the a set of possible competitive advantage 
 Choosing the right competitive advantage 
 Selecting the target market 
 Selecting the positioning strategy 
The positioning task consists of three steps: identifying a set of possible competitive 
advantages upon which to build a position, choosing the right competitive advantages, 
and selecting an overall positioning strategy 
Question # 12 of 15 ( Start time: 01:53:34 AM )  Total Marks: 1 
Which one of the following steps is NOT a part of marketing process? 
Select correct option: 
 Analyzing marketing opportunities 
 Selecting target market 
 Designing the business portfolio 
 Develop marketing mix 
Question # 13 of 15 ( Start time: 01:53:51 AM )  Total Marks: 1 
Which one of the following model can be used to analyze the environment both for new 
and existing business? 
Select correct option: 
 Chain model 
 The BCG model 
 Five forces model 
 Value chain model 
Question # 14 of 15 ( Start time: 01:54:25 AM )  Total Marks: 1 
Measure and evaluate performance is the part of which marketing function 
Select correct option: 
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 Marketing Analysis 
 Marketing Implementation 
 Marketing Planning 
 Marketing Control 
Question # 15 of 15 ( Start time: 01:55:11 AM )  Total Marks: 1 
Publics including workers, managers, volunteers and the board of directors show which 
of the following publics? 
Select correct option: 
 Citizen-action publics 
 Local publics 
 General publics 
 Internal Publics 
Internal publics--workers, managers, volunteers, and the board of directors. 
Question # 1 of 15 ( Start time: 02:22:56 AM )  Total Marks: 1 
Which one of the following a NOT part of cultural factors? 
Select correct option: 
 Culture 
 Subculture 
 Social class 
 Groups 
Question # 2 of 15 ( Start time: 02:23:08 AM )  Total Marks: 1 
Which of the following environment includes forces that create new technologies, 
creating new product and market opportunities? 
Select correct option: 
 Societal environment 
 Cultural environment 
 Technological environment 
 Natural environment 
Question # 3 of 15 ( Start time: 02:23:42 AM )  Total Marks: 1 
The buying process starts from which one of the following stages in which the buyer 
recognizes a problem or need? 
Select correct option: 
 Need recognition 
 Information search 
 Evaluation of alternatives 
 Purchase decision 
Question # 4 of 15 ( Start time: 02:24:58 AM )  Total Marks: 1 
Selecting an overall company strategy for long-run survival and growth refers to which 
one of the following tasks? 
Select correct option: 
 Strategic market planning 
 Annual market planning 
 Short-term planning 
 Long-term planning 
Question # 5 of 15 ( Start time: 02:26:24 AM )  Total Marks: 1 
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ABC Company is identifying and developing new markets for its current product. ABC 
Company is exploring possibilities for which of the following strategies? 
Select correct option: 
 Product development 
 Market penetration 
 Diversification 
 Market development 
Question # 6 of 15 ( Start time: 02:27:01 AM )  Total Marks: 1 
Which public take developments into account on larger scale? 
Select correct option: 
 Financial publics 
 Media publics 
 Government publics (not sure) 
 Citizen-action publics 
Question # 7 of 15 ( Start time: 02:27:58 AM )  Total Marks: 1 
“Increasing demand, as well as changing or even reducing demand” which one of the 
following concept is consistent with this statement? 
Select correct option: 
 Marketing management 
 Marketing myopia 
 Demarketing 
 Relationship management 
Question # 8 of 15 ( Start time: 02:29:20 AM )  Total Marks: 1 
In case of an intense competition there are a number of manufacturers and buyers who 
have more options for product switching. Which one of the following forces represents 
it? 
Select correct option: 
 Threat of new entrants 
 Bargaining power of buyers 
 Bargaining power of suppliers 
 Rivalry among competing firms 
Question # 9 of 15 ( Start time: 02:30:02 AM )  Total Marks: 1 
All of the following are the forces of company’s micro environment EXCEPT: 
Select correct option: 
 The company 
 The Supplier 
 Competitor 
 Demographic 
Question # 10 of 15 ( Start time: 02:30:56 AM )  Total Marks: 1 
Which one of the following is not the function of marketing management? 
Select correct option: 
 Analysis 
 Implementing 
 Judging 
 Controlling 
Question # 11 of 15 ( Start time: 02:32:24 AM )  Total Marks: 1 
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Environmental groups are one kind of which of the following publics? 
Select correct option: 
Citizen-action publics 

 Media publics 
 Government publics 
 Local publics 
Question # 12 of 15 ( Start time: 02:33:24 AM )  Total Marks: 1 
Which one of the following options represents the collection of data for the purpose of 
applying appropriate actions at a subsequent time? 
Select correct option: 
 Lifestyle 
Learning (not sure) 

 Perception 
 Attitude 
Question # 13 of 15 ( Start time: 02:34:30 AM )  Total Marks: 1 
Research of buying decisions by large companies to find out what they buy, where they 
buy, how much they buy refers to which one of the following buying decision? 
Select correct option: 
 Market buying decision 
Consumer buying decision 

 Consumer buying decision 
 Group buying decision 
Question # 14 of 15 ( Start time: 02:35:24 AM )  Total Marks: 1 
The process by which people select, organize and interpret information to form a 
meaningful picture of the world. It refers to which one of the following process? 
Select correct option: 
 Personality 
Perception 

 Selective group 
 Habitual behavior 
Question # 15 of 15 ( Start time: 02:35:54 AM )  Total Marks: 1 
Which one of the following is a part of marketing functions? 
Select correct option: 
 Standardizing and grading 
 Financing & Risk taking 
 Securing Marketing Information 
All of the above 
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